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Mutual gaze, or eye contact, is a fundamental aspect of social interaction, and is known to 
facilitate task performance. It is also believed that mutual gaze is related to social perceptions 
RI�RQH·V�LQWHUORFXWRU��,Q�RUGHU�WR�HVWDEOLVK�KRZ�PXFK�ORRNLQJ�E\�RQH�FRQYHUVDWLRQDO�SDUWQHU�
at another will maximise the amount of mutual gaze between the pair, users interacted 
with a programmed agent within Second Life to solve simple arithmetic tasks. This agent 
ZDV�SURJUDPPHG�WR�ORRN�DW�WKH�XVHU�GXULQJ��������������RU������RI�WKH�LQWHUDFWLRQ��DQG�
the amount of mutual gaze between the pair was recorded, along with the task performance 
measures. In order to manipulate purported agency, prior to the interaction users were either 
told that the agent they were interacting with was human-controlled (an avatar) or computer-
controlled (an agent). Social presence measures were taken, in the form of questionnaires 
administered during the interaction. The relationship between the amount of mutual gaze, 
purported agency of the interlocutor and reported social presence was investigated, and the 
implications for mutual gaze and its relationship to social and task-related measures were 
discussed.
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